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Seek out the undiscovered

Journey with passion and purpose

Open eyes to see the world – differently

Share meaningful, authentic stories

That represent all life on this planet

Because by creating an inspiring community

Together we can forge a trail for positive change

•  S I D E T R AC K E D  M I S S I O N  S TAT E M E N T  •





Devoted to adventure, expeditions and exploration
The Sidetracked project takes the reader around the world, across land, sea and 

air. To present new places, explore the geography and the people, and to examine 

the emotions and effects that adventure has on the individual. The website has 

a valued reputation of being the best example of long-form storytelling and the 

flagship magazine was rated one of the best independent travel magazines by the 

Guardian. It continues to receive critical acclaim.

We’ve always been rooted in inspirational journeys – bringing together some of the 

finest stories of exploration and adventure. From extremes of human endurance to 

both cultural and emotional discovery, we present endeavours from a global group 

of adventurers, writers and photographers all looking to shatter boundaries.



Sidetracked Online

Sidetracked Field Journal

Sidetracked Magazine

The best in adventure travel and global culture, written by explorers

Web-exclusive articles and stunning photo journals

Beautifully presented and optimised viewing online, on phone or tablet.

The most in-depth gear reviews anywhere

Exclusive interviews from adventurers in the field

Comprehensive advice from expedition experts. 

Everything about our magazine is intended to present those narratives in 

the most compelling and visually stunning way possible. Words and images 

portraying the inspirational truth of the experience. It’s more than a magazine – 

it’s about being immersed in the journey of those with captivating stories to tell. 



Our contributors include world-class adventurers, 

explorers and photographers from all over the world. 

These adventurers include polar explorers, mountaineers, 

divers, paragliders, packrafters, cyclists and long-distance 

walkers. These people have one thing in common: they 

all believe in the Sidetracked project. They see us as the 

future of adventure media.

‘Far from throwaway content, a less-is-more aesthetic 

and content direction is apparent with travel featured 

that is equal parts ingenuity, creativity and intensity 

with perhaps a sprinkling of madness.’

•  C O O L  H U N T I N G  •



‘Executed very well, presented perfectly,

and resulted in high engagement’

• M Jamnig, Austria Tourist Office •

‘The richness of the content that your

teams brought to life far surpassed

our expectations’

• J Kiman, SVP Brand Strategy, Gucci Inc •

Our clients include:



ONLINE

Sidetracked.com (organic traffic)

65k visits / 130k page views 

Time on site: 3.5 minutes

Pages per visit: 3

DEMOGRAPHICS

Key Age brackets

25 - 34 (37%)

35-44 (31%)

Gender

62% Male // 38% Female

Geography (organic)

UK - 38%

US -  29%

Europe - 21%

Asia - 9%

Our Audience
• Has a passion for adventure travel.

• Lives a healthy, outdoor lifestyle.

• Appreciates quality.

• Is up to date with current affairs and environmental issues.

• Enjoys the latest tech, apparel and kit when venturing outdoors. 

In Numbers...
SOCIAL

IG 41,500

Facebook: 19,700

Twitter: 15,500

Email subscribers: 21,600

Av. open rate: 32%

Av. click rate: 18%

PRINT

Sidetracked Magazine 

Circulation: 6000

Pass around rate: 4

Readership: 30000

Distribution: 35% UK, 25% EU, 

20% US 20% RoW

Print stockists worldwide

Scrappage Rate: >10%

Readership age: 25 - 50

Gender: 60% male 40% female



WAYS TO WORK WITH US

Share the adventure

PHOTO: Dave Howells // Sidetracked Volume 16



In Print: DPS Advertising
Everything about our magazine is intended to present adventure 

narratives in the most compelling and visually stunning way 

possible. Words and images portraying the inspirational truth of the 

experience. It’s more than a magazine – it’s about being immersed 

in the journey of those with captivating stories to tell. 

The Sidetracked Journal is released three times each year and 

brings together some of the finest stories of exploration and 

adventure. From extremes of human endurance to both cultural 

and emotional discovery, we present endeavours from a global 

group of adventurers, writers and photographers all looking to 

shatter boundaries.

OPPORTUNITIES

We offer a maximum of 8 adverts per issue.

Each advert is a DPS with lifestyle-based artwork. 

DPS: £3,500

Inside front DPS £4,500

Inside back DPS £4,000



In Print: Advertorials and Inserts
Advertorials: let us tell your story. 

New for 2023, we now offer the opportunity to share your brand 

stories with the Sidetracked readership – and in a way that readers 

respond to. Sidetracked is about stories, so what’s yours? Has an 

athlete completed an amazing new challenge, or is your brand 

moving the industry forward in innovation or product design? Our 

team of expert writers and designers will work with you to create 

an authentic story that fits with Sidetracked’s ethos.

Inserts & Supplements

We have a proven track record of creating engaging inserts and 

supplements to be distributed within Sidetracked and further afield 

if required. From single page cards through to 24 page books 

involving editorial, design and print management, we can make 

it happen. Space for these is limited so please contact us if you 

would like to discuss this further. 

OPPORTUNITIES

We offer a maximum of 3 advertorials per issue, featuring a 

mixture of text and images (images to be supplied). Price 

includes writing, editing and layout.

1 x DPS (2 pages): £4000

2 x DPS (4 pages): £6000



Online: advertising
The imitable Sidetracked.com website has been the class leader 

in industry for the past 5 years, focusing on clear and beautiful 

presentation of all content, from feature stories to interviews to 

gear reviews. 

Designed by award-winning designer, John Summerton, the website 

presents the content beautifully across platforms and devices. A 

site refresh is planned for Spring 2023 which will further distance 

us from our competitors. 

Advertising within the site is strictly limited. 

OPPORTUNITIES

BANNER ADVERTISING

Rotational advertising (max four ads featured at any one 

time) on Sidetracked.com homepage and Field Journal. 

14 DAYS: £600

30 DAYS: £1000 

ARTICLE SPONSORSHIP

Permanent logo placement on a Sidetracked online article 

plus associated email and social media marketing: £600



Online: Stories Behind The Gear
At Sidetracked, storytelling is what we do best. If a brand has a 

story to tell: from new product launches, innovations, sustainability 

or creativity, we want to share it. 

Our Stories Behind the Gear series explores everything that makes 

a brand or gear story unique, from ethos and culture to production 

processes, materials and design.

In conversation with a representative from the brand, our writers 

will produce engaging content about your journey in a way that 

resonates, inspires and informs. In true premium Sidetracked style.

EXAMPLE 1 »      EXAMPLE 2 »      EXAMPLE 3 »

DELIVERABLES

• A full-length article to run on Sidetracked.com

• Promotion of the article through Sidetracked’s social 

media channels (organic)

• Promotion of the article in the Field Journal newsletter

FEE: £1400

To produce the article, we’ll need access to high standard, hi resolution imagery. 

We can incorporate video into the feature if required. If this isn’t available, the 

Sidetracked team can produce the assets for an additional fee.

https://www.sidetracked.com/fieldjournal/the-level-collective/
https://www.sidetracked.com/fieldjournal/kora-the-spirit-of-adventure/
https://www.sidetracked.com/fieldjournal/picture-organic-clothing-a-sustainable-mountain-brand/


FACTS & FIGURES

Subscribers    21,400

Average open rate:  32%

Number of countries:  105

UK subscribers:   50%

US Subscribers:   30%

Rest of World:   20%

RATE CARD

One issue partnership: £600

Four-week partnership:  £1600

The Field Journal Newsletter

The Field Journal is a weekly window on the world of adventure 

from the team at Sidetracked. Inside the email newsletter, you 

could find interviews with adventurers in the field, the latest news 

and events, views and essays from explorers or the latest gear 

reviews and releases. We also include the best adventure films 

we’ve seen in the previous seven days. 

Alongside the best of Sidetracked editorial and photography, you’ll 

also find the picks from around world chosen by our editors. 

Finally, as Sidetracked Field Journal partners, we also want to 

include your best stories. In each newsletter you partner with us, 

a link to one of your stories will be one of our 6-7 links in each 

edition. As well as that, we’ll include a logo and information about 

your business or organisation, complete with links (which you can 

track).  

EXAMPLE 1 »      EXAMPLE 2 »      EXAMPLE 3 »

   

FACTS & FIGURES

Subscribers 1�,�00

Average open rate: 35%

Number of countries:  105

UK subscribers: 50%

US Subscribers: 30%

Rest of World:  20%

RATE CARD

One issue partnership: £300

Four-week partnership:  £1100

The Field Journal Newsletter

The Field Journal is a weekly window on the world of adventure 

from the team at Sidetracked. Inside the email newsletter, you 

could find interviews with adventurers in the field, the latest news 

and events, views and essays from explorers or the latest gear re-

views and releases. We also include the best adventure films we’ve 

seen in the previous seven days. 

Alongside the best of Sidetracked editorial and photography, you’ll 

also find the picks from around world chosen by our editors. 

Finally, as Sidetracked Field Journal partners, we also want to in-

clude your best stories. In each newsletter you partner with us, a 

link to one of your stories will be one of our 6-7 links in each edi-

tion. As well as that, we’ll include a logo and information about 

your business or organisation, complete with links (which you can 

track).  

EXAMPLE 1 »      EXAMPLE 2 »      EXAMPLE 3 »

https://summerton.createsend.com/campaigns/reports/viewCampaign.aspx?d=r&c=4928D565D81C3913&ID=8875EEAEFE0FD9DF2540EF23F30FEDED&temp=False&tx=0&source=CampaignSent
https://summerton.createsend.com/campaigns/reports/viewCampaign.aspx?d=r&c=4928D565D81C3913&ID=86A4214F3E331EEA2540EF23F30FEDED&temp=False&tx=0&source=CampaignSent
https://summerton.createsend.com/campaigns/reports/viewCampaign.aspx?d=r&c=4928D565D81C3913&ID=A475A7CE5E5A23F52540EF23F30FEDED&temp=False&tx=0&source=CampaignSent


FACTS & FIGURES (IG)

Followers      42,000

Average impressions:  617,000

Engagement rate:  5.2%

UK reach:      40%

US reach:      30%

40% Female / 60% male

RATE CARD (ORGANIC POSTING)

20s Reel: £750

Single main feed post:  £600 (includes  posting on Instagram & Facebook)

Please contact us to discuss paid media requirements.

Social Media

We run relevant, active and engaging social media accounts, 

primarily focusing on Instagram but we have a strong reach via 

Facebook and Twitter too. We can create single posts or build  

entire campaigns and/or can facilitate a full paid media strategy, 

designed to deliver to any required KPIs. 

Our team can build the posts using provided assets or, in some 

cases, we can shoot our own content if required. 



COST
£5000
Includes:
Competition set up and production of all creative assets.
Management of campaign and leads.
Organic promotion through all Sidetracked channels.

Competitions

We can set up a competition using a results-driven viral giveaway 

tool that rewards people for referring friends and promoting your 

brand.

Why? Regular social media competitions encourage people to like, 

follow, comment and share, limiting growth to one platform.

Our approach does all of this whilst also encouraging your audience 

to visit a website and sign up to a newsletter. Delivering results 

across your social, website and email database while helping you 

to grow your customer base and increase sales.

STRATEGY

Over a period of three weeks, we will create, manage and promote 

the competition across:

Email: Via our Field Journal newsletter. 

Website: A pop up competition form on Sidetracked.com.

Social: Organic across Instagram, Facebook and Twitter.



BRAND PARTNERSHIPS

Sidetracked Storytelling

PHOTO: Tom Kahler // Sidetracked Volume 16 // Ford Europe



Sidetracked exists for one reason, and that’s to tell stories of 

adventures, whether that’s literally to the ends of the earth, 

or a 24-hour escape from the city. Our network of filmmakers, 

photographer, writers and adventurers have produced hundreds 

of films and stories.  

We have a proven track record for creating innovative concepts 

and bringing them to life through our end to end brand partner 

solutions, through local single-day trips through to multi-day, 

multi-location adventures.

We work very closely with brands to create authentic campaigns 

that are focused, targeted and inspiring. 

Through our close network of creators and athletes, we can design 

and manage any project from end-to-end, including logistics, 

strategy and planning through to full creative production and 

subsequent organic and paid distribution strategy (if required).



Typical Primary Deliverables

• Editorial (story-based) 1500 word and photo rich feature story 

from the adventure to run on Sidetracked.com.

• 5 minute film.

• A set of social cuts of the film.

• A photo set supplied for editorial and social use for all 

involved (appropriately credited). Comprised of action, 

lifestyle and still life/product.

• Variation of main story to run in print.

• Variation of story to distribute to partner blogs and news 

channels - approximately 800 words.

• Organic social media campaign 

(across Sidetracked and talent channels).

• Promotion through Sidetracked newsletter.

• Targeted paid social media campaign.

Suggested Secondary Deliverables

In addition to the primary content, we can create a ‘set’ of 

supporting secondary content to enhance and enrich the 

campaign. For example:

• BTS / making of film and photo set. 

• Gear reviews.

• Interview with protagonist.

• Interview with photographer.

• The Adventure Podcast partnership.



Case Study: Ford

A Sidetracked team travelled to Western Norway to showcase the 

latest Ford campervan and it’s synergy with adventure. Over eight 

days, the team kayaked the hidden fjords, gravel-biked the tiny 

islands, and hiked the breathtaking Trøllvagen mountain range. 

Despite logisitical challenges and horrific weather conditions, the 

team produced a premium set of content that was a huge success.

You can read the online story and watch the film here. 

Please don’t hesitate to get in touch to find out more and discuss 

ways that Sidetracked can help you tell your brand stories. 

30 DAY ORGANIC RESULTS 

(THROUGH SIDETRACKED ACCOUNTS – EXCLUDES PAID MEDIA) 

Website article: 4200 reads (2m 50s average duration)

Film: 23,000 views (across Facebook & YouTube)

Instagram Stories: 250,000 views

Instagram Main Feed Posts: 156,000 views

https://www.sidetracked.com/ford-norway/
https://www.sidetracked.com/ford-norway/


s i d e t r a c k e d . c o m  //  @ s i d e t r a c k e d m a g

Thanks


