
A Magazine Out of Left Field





Since our beginning in 2014, we have redefined the sports 
magazine. 
By looking deeper and listening more closely, Good Sport 
presents an evolving and nuanced narrative of sporting culture. 

To create a magazine about sports, we believe living actively 
engaged lifestyles are part of the creative process. 
Experimentation and playfulness come first, forming the 
foundation for a practise ripe in presenting ideas that are rich in 
identity and ingenuity.

We ignore the final scores and instead engage with the 
interplay between people, movement and community. We have 
discovered that sport is not just something that you go to and 
then come home from. An imprint always remains. 

Beginning
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Attitude

We believe in doing things with team spirit and an openness to 
play, learn and grow. That’s what sport means to us, and we’re 
interested in the endless ways people from all walks of life 
manifest this attitude. We invite you to join us in print, online and 
offline, to become part of the Good Sport team.

Good Sport is

● All-inclusive and gender neutral
● Diverse in culture and race
● Showcasing different perspectives: pros, rookies, 

spectators and outsiders
● Not glossy, throwaway, or expected
● Pushing sports imagery and writing out of its comfort zone
● Re-contextualising the printed magazine format
● A comment on sport, not sports commentary
● Looking outside traditional ideas in the sporting landscape
● A publication that inspires people to learn more and 

become more active.
● Engaged with themes across professional and grass-roots 

movement, art, technology, food, design, architecture, 
lifestyle and subcultures.







A Good Sport idea begins with curiosity, not just a headline. 

We develop stories and experiments that respond to our 
thinking with the same attentiveness that we use to investigate 
the intricacies and the paradigms of the sporting landscape. 
Our inquisitive, open and playful approach often results in a 
collision of ideas from different contexts, highlighting the 
overlap and parallels seldom seen. 

Good Sport makes them visible, readable, fun.
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Studio

Our studio practice develops and collaborates on projects 
from merchandise, editorials and events. Working with 
sporting giants like Adidas and New Balance, to the sport 
adjacent likes of Braindead or Coffee Supreme. 

We install our unique sentiment and approach toward 
design, content, and storytelling into each project. Finding 
new avenues and platforms where we can express our voice 
as a unique sporting authority has proven to be a vital 
extension to our print practice. This creates a space where 
we can bring ideas to life outside of the page and screen. 
Witnessing them take shape through the same collaborative 
atmosphere that defines sport as we see it.



Go-Sees – A pop-up photo studio and cafe in Melbourne, 
hosted in collaboration with Adidas





The Good Sport Guide to the Australian Open – 
An Editorial for New Balance
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The printed publication is our foundation, from which we extend 
into digital spaces, events, collaborations, and objects. 

● Four-Square tournaments
● 5-a-side football round robins
● Running retreats
● Meditation events
● Bouldering workshops
● Film screenings
● Standalone publications
● Breakfasts, lunches and dinners
● Group art shows 
● 3x3 Basketball competitions
● Running races
● Panel discussions
● Book fairs
● Towels, t-shirts, hats and mugs
● Live performances 
● Original scents

○ And More

Issue 05 Launch Series –



Merchandise





Make Running Issue 01 – A magazine based around The Speed Project, 
produced in collaboration with Optimist Studios, Los Angeles
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From Top Left-Clockwise: Subspace 2022 Afterparty, Long Prawn 
Breakfast, Subspace 2023 Install view 1 & 2, Subspace 2022 
Yoga+Meditation Event with It’s All Yoga. 



From Top Left-Clockwise: Good Sport x New Albion Warm Up Jacket, Good 
Sport x Ebbets Field Jacket, Good Sport x No Comply Mug, Good Sport x 
Spacebound T-shirt, Issue 03 Exhibition, Arc’teryx Climbing Workshop, Half Time 
Oranges Post-Run Breakfast



Our readers are some of the most vibrant and dynamically 
creative people we see and know. They are photographers, 
writers and art directors. They're new wave athletes, 
designers, fine artists and progressive sporting clubs. 

They live and travel in the UK, Europe, the Americas, Australia, 
New Zealand and throughout East Asia, from Japan to Hong 
Kong, Seoul and Malaysia.

Reach

Distributed and stocked internationally with Antenne books 
and Newsstand, as well as sold online. Our aim is to support 
like-minded stockists and direct our readers to these spaces. 

Whether that is T-site in Tokyo, DoYouReadMe? In Berlin, 
Athenaeum in Amsterdam, London’s MagCulture, the 
renowned McNally books in New York, and a multitude of 
others extending worldwide. No stock is wasted. 

Storefront image

Audience



Global Distribution by Antenne Books, Newsstand Publishing
Local Distribution by Books at Manic
Seen in retailers, bookshops, boutiques. cafes and galleries.
Circulation – 6200
Cover Price – $35.00 AUD
Pick-Up Rate – 90%
Passing Rate – 4.2 people per copy
Instagram – 8800 followers
Impressions – 43,000
Website – 3,300 views monthly.
Substack Newsletter –1500 subscribers
Subspace Events – 1600 attendees over four days
Past Advertisers include – Champion, Puma, Adidas. Converse, 
Ace Hotel, BrainDead, New Balance.

Metrics
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The Good Sport reader is:

Open minded
22-40 & 50/50 Male & Female
Active and engaged
Intellectual and articulate
Non-conformist
Curious and adventurous
Artfully expressive
Brand aware and aesthetically minded
Diverse in background and upbringing
From urban metropolis' to regional towns
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Next

Next up in the Good Sport 2024 season –

● Good Sport Issue 06 - launch events - June 2024

● Studio practice projects - commercial and self-initiated

● Film Screening, Magazine Launch, Sport Adjacent Events

● Collaborative and limited edition merchandise with friends of 
the magazine.
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References for Good Sport 06 – ‘The Prop’




